


 
 

 

 

 

 

Bestselling Book Blurbs 
An easy, step-by-step formula for writing book blurbs that 

magnetize new readers and sell books like crazy 
By Nikki Martinez 



Foreword  

I’ve adored books since I was a kid roaming around in my grandparents’ bookstore. 

When I close my eyes, I can still imagine the way it was back then. The tall shelves of books. The 

familiar, musty smell of pages filled with stories from other worlds. The silence that is always 

around old things. 

What I recall most clearly, however, is the way people would step in from the street to browse 

through our book collection. I loved to sit in a corner and observe them as they moved quietly 

from shelf to shelf, picking up books and gently laying them back down. 

When someone actually did pick up a book and decide to buy it, I perked up. Questions began 

racing through my mind. Why that book? Why not the one next to it? What makes a person buy 

a book? 

As I grew up and went into the world of book publishing, these questions stayed close to me. 

Because the truth is, people buy books from new authors. They buy books they’ve heard of for 

the first time. They buy new releases, even if the authors have zero credentials. 

The question is, why? 

I asked myself this question repeatedly, and every time I did so, I went back to my child self, 

sitting in my grandparents’ bookstore and watching strangers choose books. Until one day I 

realized, that’s it! That’s what makes them buy.  

What I observed: people spend a longer time on the back of a book than on its front. To them, a 

glimpse of a book’s content has more magnetizing power over them than a fancy cover. What’s 

written at the back of a book is what compels them not to return it gently to its shelf…but to 

pay for it and take it home.  

Later, I learned more. For instance, I discovered a survey done by bestselling author Mark 

Dawson. In it, he surveyed 10,000 of his readers. What he found is astounding: readers are 5x 

more likely to buy a book because of its blurb than because of its cover. 

The truth is, this is exactly why I decided to produce Bestselling Book Blurb. I know there are 

beautiful stories, lessons, and inspiration waiting inside every book. The problem is, it’s 

impossible for readers to know that until they open the book.  

After I’d decided this book needed to come into existence, the next step was to find the perfect 

person to write it. Because the truth is, not everyone can teach others to write a bestselling 

blurb. It needs to be someone who not only has a deep love and understand of books…but also 

someone who knows how to use words to make people laugh, cry, and most importantly, buy.  

I could think of no one better than Nikki Martinez. She’s a word warrior, a book nerd, and a 

copywriter who can sell anything without the flashy countdown timers and relentless FOMO. 

She sells from the heart, using nothing but compelling words. And in this new book, she’ll teach 

you her skill and help you touch readers in a way that’ll only end in the sale of your book.   



Our goal with Bestselling Book Blurb is to teach you to craft a blurb so compelling, readers 

simply can’t return your book to its “shelf.” And we’ll help you do this with a simple, painless, 

step-by-step process you can repeat over and over again…until writing book blurbs becomes 

second nature to you.  

I can’t wait to get started. 

-CJ McDaniel, Founder of Adazing Products  

 

  



Introduction: How to Use this Book 

Imagine this. 

You’re planning a trip abroad.  

You’ve never been to this new country, and your #1 goal is to make the most out of your stay 

there. 

To help you accomplish this goal, do you buy: 

• A deeply researched book of history and facts about the country 

• A step-by-step guidebook that promises you won’t miss a single activity, restaurant, or 

attraction while you’re there 

If you're like me…you'll go with option #2. 

Because while a history book is all great, you simply don't need one to achieve your goal. What 

you do need? Yep. A guidebook.   

Bestselling Blurbs is like that. It’s a guidebook. It’s a step-by-step map to help you get from 

confused about how you’ll ever learn to interest readers in picking up your book… 

…to savvy, inspired author who writes impressive, spellbinding blurbs like it’s second nature.  

And because it's a guidebook, we want you to use it as one. Don't sit around admiring our 

writing (although that would make us proud). Don't scan through it and say, yeah, that's a great 

book. And (this one is important) don't start reading it until you have your (metaphorical) pen 

in your hand and you're ready to get down and actually start writing your own book blurb. 

Instead, take this book step by step. Read one chapter and complete the exercise after it. When 

you’re done, you’ll have a beautifully written book blurb ready to transfix the next curious 

reader who comes along.  

So, are you ready? 

Let’s dive in! 

-Nikki Martinez, Author of The Singing Cove, Published Short Story Writer, CopyHackers-Trained 

Copywriter  

  



Synopsis vs. Book Blurb: What’s the Difference? 

If you already know the difference between a synopsis and book blurb, you can skip this section 

and go right ahead to the step-by-step of creating your own magnetizing book blurb. 

But if they sound the same to you…hold up. 

They’re two completely different things. 

And sure, a ton of experts spend time laying out the rules that separate one from the other. But 

to me, it’s simple. 

• A book blurb sells your book to readers 

• A synopsis sells your book to publishers  

It’s that easy, really. 

And if you keep that foundation in mind, you’ll never again end up on a blog teaching you how 

to write a synopsis, then see a huge drop in your sales when you apply synopsis rules to your 

blurb.  

Let’s dive in a little deeper. 

A book blurb is a description of your book meant to entice people to buy. Writing a blurb is like 

creating an itch in readers’ minds, one that can only be scratched when they go ahead and click 

“purchase.” This means a blurb is short, punchy, and enticing. Its purpose is to sell your book to 

readers, not to tell them what’s inside.  

On the other hand, a synopsis is a summary of a book. It’s like your friend plopping down 

beside you after reading a book and telling you everything from beginning to end, but with less 

detail. A synopsis is a summary of your book, used to convince publishers, editors, and literary 

agents of its worth.  

To give you a clearer picture, here are examples of a book blurb and synopsis (each one of the 

same book, Eat That Frog! By Brian Tracy) 

Book Blurb:  



 

Source: amazon.com  

As you can see, the blurb’s job here is to create an itch in a reader’s mind. Questions 

immediately spring up, and you’re enticed to buy the book to answer them.  

Synopsis:  



 

Source: readingraphics.com.  

This is only a short example of the detailed, chapter-by-chapter summary of the book. To get a 

clearer idea of what writing a synopsis entails, read the whole thing here..  

Note: This book is a step-by-step guide to writing a book blurb. If what you need is a synopsis 

for a literary agent or publisher, contact us at cjm@adazing.com and we’ll compile a list of 

resources for you.  

  



Step I: Re-Acquaint Yourself with Your Book 

Imagine yourself at a family gathering.  

You and your siblings, cousins, uncles, and aunts haven’t met for a year, and you’re all excited 

to get your stories out.  

Now, if you want to be heard above the noise and get your story out, what you need to do is 

focus on the compelling highlights of your year. 

Don’t tell your relatives about how you got cold coffee one day at your favorite café.  

Or about the dog you almost hit as you were cruising along downtown in your car.  

Instead, tell them about the big things. The things that’ll catch their attention. The major 

highlights of your year. 

For example, the dinner you had with actor Brad Pitt. 

Or the day you won $1,000,000 in the lottery, and how that changed your life.  

Or the impromptu trip to the Caribbean you took on a whim.  

Those are the highlights that’ll turn people’s heads. 

And the same is true with your book.  

To turn people's heads and make them want to buy, you need to pick out the highlights of your 

book and then condense that into 150 words. 

Sound difficult? 

It is. At least at first.  

The key to making it easier is to know your book inside out.  

I know, you’re rolling your eyes right now. Of course, you know your book. You wrote it, right?  

Exactly. 

The problem is, as authors, we may know our book too well. This prevents us from seeing it 

from a reader’s point of view, causing us to miss the real head-turning highlights that have the 

power to stop scrollers in their tracks and turn them into buyers.  

The solution is to re-acquaint yourself with your book.  

Open your book with fresh eyes. Read it again and pretend it’s the first time you’re diving into 

your story. Ask yourself which moments excite you the most about it.  

While you’re reading your book, take a pen and jot down as many pages of notes as you can. 

This will help you later when you sit down to craft your actual book blurb. 
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Step 2: Get to Know Your Readers 

As they say in copywriting, the writing part of the job takes up only 20% of the work you do. 

The other 80%? 

RESEARCH.  

Because the truth is, no matter how powerful your words are, you’ll never sell anything if you 

don’t know the people you’re selling it to. 

For example, let’s say you sell a multivitamin. The vitamin is packed with a load of goodness, 

and there’s a ton of ways to sell it.  

So let’s say you start to sell it to a 23-year-old who just graduated college and is searching for a 

new job. 

Do you say: 

• It’ll help him sleep better? 

• It’ll cure his aching joints? 

• He’ll feel young again? 

Of course not. 

Although the vitamin can do those things, your 23-year-old won’t be interested. 

What he’ll care about: 

• A vitamin that’ll give him more energy as he goes job hunting 

• A vitamin that’ll give him more stamina as he works out at the gym to build a fit, 

attractive body 

• A vitamin that’ll give him the brainpower to stand out from the other job applicants out 

there 

The same is true of your book. It’s a cocktail of goodies. In it, there’s proven advice, inspiration, 

encouragement, and entertainment. You find life lessons, as well as questions that lead you to 

answers of your own. 

Sure, there are genres. But it’s not enough to pick a genre and say, “my book is a self-help guide 

to finding happiness.” You have to know what your audience wants, then go ahead and write a 

blurb that’ll pique their interest.  

How do you do this?  

Simple.  

Find out what people are saying about other books in your genre.  

For instance, let’s say you wrote a book on writing advice. Before writing your blurb, hop on 

Amazon and read reviews from people who have bought similar books. 



Here’s a review of Anne Lamott's book Bird by Bird. 

 

Source: amazon.com 

Notice the words and phrases the reader uses? 

“Writer’s block,” “writer’s jealousy,” “the ups and downs of publishing,” “writing can bring you 

great pleasure in the midst of undeniable pain.” 

The key with scanning a review (either fiction or nonfiction) is to take notes of words and 

phrases you notice over and over again. 

Jot them down in your notebook. Later, you can use these words and phrases in your own book 

blurbs, making readers feel like you’re entering their thoughts.  
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Step 3: Craft a Spellbinding Hook 

Imagine yourself at a party with friends.  

It’s late, you’re exhausted, and tomorrow will be a long, tedious day at work.  

You stand up, apologize, and get ready to leave. 

Suddenly, one of your friends blurts out, “Roger and I broke up.”  

Your ears perk up. What? Why? They’d been together for so long! What happened? 

You sit back down to listen to the story. 

That’s a classic example of a hook.  

It’s a single line that magnetizes readers and compels them to read more.  

Here’s an example from Dan Henry’s book Digital Millionaire Secrets. 

 

Source: amazon.com  

Notice how the single first line pulls you into the rest of the blurb? By reading this first 

sentence, your mind is crowded with questions. You have no choice but to continue reading the 

blurb.  

Now remember, your whole book blurb is meant to compel readers to buy your book. 

Your hook's job is to entice them to read the whole blurb. It's like a funnel, where the hook 

pulls readers into the blurb, and the blurb compels readers to buy the book.  

The question is, how do you craft a magnetizing hook?  

Here are three ways.  

1. Start with an Irresistible Promise  

Dig into the notes you took when you reread your book with fresh eyes. There, you’ll find your 

answer to the question about your book’s #1 promise.  

Now, craft a single sentence that summarizes your promise.   

Here’s an example from David Schwartz’s book The Magic of Thinking Big. 



 

Source: amazon.com  

Notice how simple the hook is? 

It’s a single sentence loaded with a huge promise: read the book and you’ll be like the millions 

of readers who have acquired the secrets of success.  

The truth is, you don’t need a plethora of heavy adjectives to catch attention. Simply plant a 

seed of curiosity in your reader’s mind and compel them to read the whole blurb.  

Remember: your hook’s mission isn’t to sell your book. It’s simply to make people read the 

whole blurb. If you can nail that, your hook has accomplished its purpose.  

2. Start with an interesting fact about your book.  

What better way to grab attention than to tell a story about your book?  

There are a lot of ways to do this, but here are three of the most successful ones:  

• Mention awards your book won 

• Mention awards you won 

• Mention your book’s backstory 

A great example is from Ramit Sethi’s book I Will Teach You to Be Rich. 

 

Source: amazon.com  

And here’s another one from Brian Tracy’s new edition of Eat that Frog! 

 



Source: amazon.com  

If neither you nor your book has won an award or caused a stir in society, don’t worry. There’s a 

ton of ways to tell an attention-grabbing story about how or why you wrote your book. 

Simply give yourself a moment and ask yourself this one question:  

“Why did I write my book?” 

Chances are, you’ll get an explosive answer that’ll help you craft an attention-grabbing hook.  

3. Begin with a Powerful Quote 

Think back to your high school days, and a memory of your teacher talking about “using quotes 

as hooks” might filter in. 

Hint: she was right. 

Hooks work amazingly when it comes to grabbing attention. (Especially if the quote is 

unexpected or controversial.) 

Here’s a great example from Bob Burg’s The Go-Giver. 

 

Source: amazon.com 

Notice how that single first line magnetizes your attention? 

At once, you’re bombarded with questions. 

“How can giving be the secret to success?” “I love that! How does this work, exactly?” “If I give 

more, will I succeed more? And how?” 

To create a hook like this for your own book, think of a quote that’s seemingly controversial. It 

can be anything: an old proverb that relates to your book, a quote you overheard one day at a 

coffee shop, even a quote from inside your book.  

Your imagination and creativity are the only limits to what you can cook up!  
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Step 4: Describe Your Audience to Themselves  

Imagine this.  

You wake up one morning with a pounding headache.  

You crawl out of bed, take a half-hearted shower, and gulp down some aspirin.  

Nothing happens. 

You go through the day struggling at work and with your household duties.  

At night, you fall exhaustedly into bed, praying tomorrow will be a better day. 

It isn’t. 

In fact, you go through days of searing headaches and fatigue.  

You start to wonder, “What’s wrong with me?” 

Now, imagine this.  

Someone knows on your door. It’s a salesman. He’s dressed to the nines and has a flashing 

white smile on his face.  

For a moment, you listen to what he has to say. He’s perfect. His words are clever, hard-hitting, 

and compelling. You’re moved by his skills. 

There’s only one problem, though. 

He’s selling stomach medicine.   

So although you love his words and think, “Wow, this guy’s great,” you never once think of 

buying his product. 

The next day, another salesman rings your doorbell. 

This man is disheveled, hurried, and questionable-looking. He isn't even wearing a suit.  

You don’t think you’ll let him in. But just as you’re about to tell him you don’t have time to 

listen to him, he says something that catches your ear. 

“I sell headache medicine that’s cured 100,000 impossible cases.” 

You open the door. Let him in. Listen.  

Sure, he's not the best speaker. He stumbles over his own sentences. He interrupts himself.  

But the fact is staring at you straight in the face. 

This headache medicine has cured 100,000 people like you. 

And it can cure you too. 

Do you buy? 



Of course. 

It doesn’t matter how unattractive the message is.  

If the product is something you want, you’ll buy it. 

The same is true when writing a book blurb. 

Sure, you can craft compelling sentences and phrases. You can put together persuasive 

paragraphs. You can WOW readers and make them say, "Wow, she knows what she's talking 

about." 

But unless you SHOW people you have the remedy they’re looking for? 

Yup.  

They won’t buy. 

I’m not saying you should put together a haphazard book blurb. I’m not saying you shouldn’t 

care about how beautifully your words flow, or how compelling your message is. 

All these are important.  

What I’m saying is they’re not #1.  

What’s most important is you find what your readers need, then show them how your book will 

be the answer to that need.  

Now, here’s how to do it step by step. 

1. Know Your Audience 

In the example above about the salesmen, the second guy might have had a lucky break.  

He might have landed on your doorstep and randomly yelled his catchphrases into the wedge in 

the closing door.  

However, you can’t rely on luck when selling your book online. 

What you need is a deep understanding of your audience and their pain points.  

How do you find this out? 

It’s simple: do your research. 

(I go on and on about research, I know! However, all good selling must be 80% research and 

20% writing.) 

Here are four powerful ways to get to know your audience: 

• Join social media groups. For instance, if your book is for coaches who want more high-

ticket clients, get into groups for coaches on Facebook. Read all the posts and 

comments. Learn what their lives are like, how they talk, and what their pain points are. 



• Research on Amazon. I mentioned this before, but I’ll mention it again. Go on Amazon 

and scour through the reviews of books similar to yours. What are people saying? Did 

the book in question solve their pain points, or were they disappointed?  

• Find how other authors are attracting new readers. Jump on a platform like Amazon or 

Goodreads. Search for popular books in your genre. Read their blurbs to get a feel for 

what worked for them and think about how you can create something like it.  
• Send out surveys. If you have an email list, sending out surveys is a splendid way to 

know what your audience is thinking. It doesn’t have to be complicated. Create a Google 

Form, come up with a bunch of questions, and send them out. If you have a nice little 

freebie to offer your list in exchange of answering the survey, that’ll help with boosting 

your responses.  

2. Describe Your Audience to Themselves 

Tell me, why did you buy the “headache remedy” earlier? 

Simple. 

You saw yourself in the 100,000 past buyers the remedy cured. 

The same is true with your book blurb. 

The key to selling more books is to make your blurb like a mirror. Show your readers a 

reflection of themselves and the pain they’re suffering. 

Here’s an example from James Clear’s book, Atomic Habits.  

 

Source: amazon.com 

In this blurb, you as a reader will see yourself described in clear, hard-hitting language. You’ll 

nod and say, “Yeah, sure sounds like me.” 

So if you’ve ever: 

• Struggled with changing your habits 

• Had a desire to change, only to find your bad habits repeating themselves again and 

again 

• Tried and failed to rise to the level of your goals 



There’s no way you wouldn’t buy this book. 

In fact, you’ll probably crawl through broken glass just to get it. 

Now, here’s a bonus point. 

Never shame your reader for mistakes they’ve made in the past. 

Blame systems, blame what they were taught, blame the experts. 

But never blame them. 

As you can see in the example above, the blurb makes it clear that: 

• The problem isn’t you, but the system 

• You DO want to change (you’re not some lazy procrastinator)  

• You have the wrong system for change (but that’s not your fault) 

• Once you change your system, you’ll definitely change your habits as well 

The key is to make readers feel empowered, not shamed.  

Show them their current state in a mirror, then tell them it isn’t their fault. Then, show them 

what they’ll be able to accomplish if they buy your book. 

3. Give Your Audience Some Spoilers 

Yup, we all hate movie and book spoilers. 

And yeah, you should NEVER plant spoilers in a work of FICTION. 

But in a work of nonfiction? 

Spoilers are powerful. 

Trust me.  

Here’s an example from Work Won’t Love You Back by Sarah Jaffe. 

 

Source: amazon.com 

Notice the spoilers? 

In this blurb, we know exactly what’ll happen in the end.  

We’ll read the book and transition from our life now to the life we want to have. This new life 

is: 

• Empowering, as it allows us to work less plus demand more 



• Freedom from all the “binds” we felt before 

• Full of joy, pleasure, and satisfaction 

So, go on. If you’re writing nonfiction, lather it richly with spoilers. Show your readers exactly 

how their story will “end.” Give them pictures of what their life will be like if they finish the 

book.  
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Step 5: Show Your Readers the Stakes 

Imagine you have an acne problem. 

Because you don’t have soft, flawless skin, you: 

• Have self-confidence issues 

• Keep hiding your face behind a thick layer of makeup 

• Feel shy meeting new people 

• Don’t like speaking up during meetings at work 

• Are content with being unnoticed in the background 

Now, what if someone offered you a cure for your acne? 

You have two decisions: take it or ignore it. 

If you take it, your acne will disappear in 30 days (this is the product’s guarantee). 

If you don’t, your acne will continue to be a problem. You’ll keep feeling insecure at work. You 

won’t get that promotion you’re longing for. You’ll reject the chance to meet new people. You 

won’t get that relationship of your dreams.  

Now, things could spiral on and on and get worse. Looking at your life in the future, you'll see 

yourself forever stuck in a job you hate while your colleagues get numerous promotions. You'll 

see yourself being forever alone, when what you long for is a family of your own. 

As you can see, the stakes are pretty high, right?  

Something as small as an acne remedy could mean the difference between a successful, happy 

life… 

…and a lonely, old-maidish one stuck in a job you hate. 

I’m not saying you should scare your readers and use sleazy tactics to make them buy your 

book. 

But if you think your book is worthwhile, and you believe it can do something to improve 

readers’ lives… 

…then injecting the stakes of NOT reading it is worthwhile.  

Check out this great example from Think Again by Adam Grant. 



 

Source: amazon.com 

In this blurb, you're challenged to "rethink" and "unlearn" your knowledge and beliefs. If you 

don't, the stakes are pretty high: your beliefs will turn brittle long before your bones do. 

Reading the blurb, you’re convinced you need to be like a scientist searching for the truth. The 

only question is, how? 

Simple: buy and read the book. 

Notice how skillfully “selling” the book is done? The blurb above never resorts to sleazy tactics 

and slimy tricks.  

Instead, it shows you a desirable outcome: earning a new set of cognitive skills that matter 

more than intelligence. 

Then, it shows you the stakes of not earning this outcome: your beliefs will get brittle long 

before your bones. 

Doing this for your blurb is pretty simple.  

All you have to do is nail exactly what readers will gain after reading the book. Then, in a 

sentence or two, describe the stakes of not accomplishing that thing your book teaches. 

I know, you’ll tell me that nonfiction isn’t only Self-Help and Business. 



There are biographies. Memoires. Travel guides. History books. Philosophy books. And so on.  

But the truth is, your creativity and imagination are the only limits to how powerful your book 

blurb can be, no matter what type of nonfiction book you’ve written. 

For example, if you've written a memoir, you can hint that missing out on reading your book 

will be missing out on entertainment, life lessons, and the "secrets" your particular path in this 

world has taught you. 

If you’ve written a travel guide, you can hint on how tourists will miss out on the hidden gems 

of the location you talk about…unless they have your book in their back pocket.  

Let’s take a look at an example, this one from Between Two Kingdoms by Suleika Jaouad. 

 

Source: amazon.com 



Notice that part in the last paragraph that reads, “What she learned on this trip is that the 

divide between sick and well is porous, that the vast majority of us will travel back and forth 

between these realms throughout our lives”? 

Here, she's hinting that although it's unusual to be 23 and diagnosed with leukemia with a 35% 

chance of survival, we're all more or less the same. All of us humans are part of the "two 

kingdoms" the book talks about. 

And although she doesn’t say it outright, she hints at the stakes: not knowing how to navigate 

the two kingdoms will leave us like her when she exited the hospital, lost, confused, not 

knowing how to live life.  

If this sounds overwhelming, don’t worry! 

With a bit of practice, you'll learn how to hint at the stakes of NOT reading your book until 

readers have no choice but to buy it.  
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Step 6: Showcase Your Credentials 

Ever step into a restaurant because of its three Michelin stars?  

Sure, maybe it was an Italian restaurant, and Italian food wasn’t your favorite.  

But because of its credentials, you decided to give it a go.  

What this tells you: people trust credentials.  

Sure, they’re not absolutely necessary for selling anything. There are small restaurants in 

hidden pockets of your town that attract a ton of diners.   

Still, they pull in a separate crowd. People who might not have considered you if you didn’t 

have them.  

Also, they solidify the conviction to buy. If this restaurant has been rated "excellent" by the 

experts, for sure, you'll love it too! 

The same is true with your book blurb. 

Sure, maybe you’ve written a standout, unique, enthralling book. Maybe you’ve crafted your 

blurb in a way that creates an astounding itch in a readers’ system, and they can’t help but buy.   

With these two, you have the ability to sell your book like hotcakes.  

But why stop there? 

When you list your credentials, you’ll do even better. 

You’ll attract readers who might have never tried your genre but want to give it a shot. Maybe 

they’re searching for “the best self-help,” and since yours has won an award, they’ll pick it 

above the others.  

Or maybe they’re already fans of your genre. If so, seeing a blurb with your credentials on it will 

solidify their conviction that it’s a great book.  

Now, let’s check out some great examples of solid credentials that sell like crazy. 

Here’s one from Who Moved My Cheese? by Spencer Johnson… 



 

Source: amazon.com 

 …one from The Sixth Extinction by Elizabeth Kolbert… 

 

Source: amazon.com 

…and one from the Emperor of All Maladies by Siddhartha Mukherjee.  



  

Source: amazon.com 

But what if you’ve never won an award?  

Don’t worry.  

There are other ways to attract blurb-readers and entice them to buy. 

Here are three you can try. 

1. List awards your other books have won.  

If another one of your books has won an award, this speaks a great deal about you as an 

author. 

Take a look at this example from Killers of the Flower Moon by David Grann. 

 

Source: amazon.com 

  

2. Put a review of your book at the beginning of your blurb. 

Here's an excellent example from Between the World and Me by Ta-Nehisi Coates. 

 

Source: amazon.com 



Don’t have reviews of your book yet? 

You can reach out to a prestigious author and ask them to write a short description for you. A 

good way to make this happen is to gift them with a free book, then ask if they’d like to review 

it for your blurb.  

3. Be Creative. 

Now, if you’ve never won an award and don’t know anyone who has, don’t worry.   

There are other ways to put yourself out there as an expert in your field, building authority and 

trust with your audience.  

For instance, you can say that your book is the 10th self-help book you’ve written. You can talk 

about your blog, which pulls in tens of thousands of readers per month. (Bestselling author 

Mark Manson actually grew his reader base through a blog before writing a single book.) You 

can talk about your experience writing the book, the prestigious people you’ve interviewed, 

results methods inside the book have produced, and so on.  

Always remember, your imagination and creativity are the only limits to what you can do with 

words. As an author, you already are a master wordsmith, so you got this! 

 

  

 

  



Step 6 Exercise



Step 7: Add in Your Keywords 

Some people jump in panic at the term “keyword.” 

They immediately picture techy nerds in eyeglasses, hunkering down and studying the latest 

SEO update from Google.  

The good news is, you don’t need to be a tech genius in order for Amazon’s algorithm to find 

your book and give it as a result to searchers. 

All you need is a dash of creativity and a long-standing knowledge of your target audience. 

Here’s how it works.  

Log into your KDP account and go to your Bookshelf.  

There, you can visit the Keywords section and add or edit the keywords in it.  

Remember, the more you know your target audience, the easier it’ll be to come up with the 

right keywords. 

Take time to get into their heads. Think like them. If you were a reader, what would YOU type 

into Amazon?  

Another great rule of thumb is to use as many of your keywords as you can in your blurb.  

I don’t mean you should stuff 70 variations of a keyword into a blurb, making it look like 

something GPT-3 or some other robot spewed.  

I mean, keep in mind that your audience is subconsciously thinking of relevant keywords while 

searching. Just seeing them in your blurb might be enough to win them over to buy your book. 

Here’s a great example from Your Next Five Moves by Patrick Bet-David.  



 

Source: amazon.com 

Notice how the word “business” is not only in the title, but also numerous times in the blurb?  

Repeating a keyword in your blurb will signal to your readers that they’ve found the right book 

for them. (Just remember. No overstuffing. I can’t say this enough. Find the balance between 

high keyword density and zero awkward sentences.) 

  



Step 7 Exercise



Step 8: Putting It All Together 

By now, you have all the elements of your book blurb.  

You have your hook, you’ve described your audience to themselves, you’ve shown them the 

stakes, and you have your credentials and keywords ready.  

I know! 

It’s messy. 

You feel like a beginner chef in a kitchen, surrounded by a ton of quality ingredients… 

…with no idea how to put them all together into a sumptuous, irresistible dish.  

If this is you, don’t worry! 

This section is all about how to effortlessly “glue” the pieces of your blurb together, so it flows 

into a cohesive whole. 

Let’s start. 

Step #1: Put together your blurb’s “raw materials.” 

In the previous exercises, you wrote all the different parts of your blurb.   

Now, open up a Word doc and jam them in together. 

If they don’t flow well yet, that’s ok! 

The goal here is to put them all together so you can start crafting them into a seamless blurb.  

Step #2: Arrange the elements of your blurb into a cohesive whole. 

If this is the first blurb you've ever created, consider sticking with the formula I discussed 

above.  

Put your hook at the beginning. Next, describe your audience to themselves in a way that stirs 

up emotion. Show them the stakes of not getting over their main pain points (you can also 

paint a picture of what life will be like if they do get over these pain points). End with your 

credentials.  

However, remember that you can get as creative as you like.  

As you might have noticed in the example blurbs above, no two blurbs are exactly alike. If you 

have the main elements of your book blurb nailed, you can experiment with moving them 

around and simply using your imagination to craft something unique, compelling, and enticing.  

Step #3: Cut your blurb down. 

At this point, maybe you have 500 words in your blurb. Perhaps you have 300. And that's OK. 

The more material you have to work with, the better. 



However, in the end, it’s best to cut your blurb down to 100-200 words. By keeping it short, 

you’ll hook potential readers without asking for too much of their time.  

Step #4: Check your tone. 

Your blurb is a “sneak peek” into your book. 

What this means is it must be consistent with the book itself. For example, it’s not a great idea 

to take on a professional tone in your blurb if your book’s tone is light, playful, and friendly.  

Take a moment to reread your blurb to see if it “fits” the inside of your book.  

You wouldn’t want readers to miss the perfect book just because the blurb was a little off in 

tone, right? 

Step #5: Give your blurb a final edit. 

Reread your blurb one last time, this time with the eyes of your target audience. 

Ask yourself: 

• Does it catch my attention? 

• Is it compelling enough? 

• Does it tease readers, hint at what’s inside, and create an itch in my mind that can’t be 

scratched until I read the whole book? 

• Would I buy this book? 

• Does it contain a compelling promise to readers?  

If your answer to all these questions is a big fat YES, your book blurb is ready! 

Of course, you might want to set it aside and go over it again a day later. Go over it as many 

times as you want. But if you have these main elements intact, you’re on your way to a 

bestselling blurb.  

 

 

 

 

 

  

 

 

 

 



Step 8 Exercise


